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Introduction:  Since the launch of the mission in 

2007, Dawn E/PO has investigated new media oppor-

tunities to reach diverse audiences, starting with our 

Educational Launch Workshop in 2007, and continuing 

with our Mars Gravity Assist Educator Workshop in 

2009, in which participants interacted with mission 

scientists through video conferencing from four nation-

wide sites. For Dawn’s arrival at Vesta in 2011, we 

created Vesta Fiesta, a celebration that invited Dawn 

fans to join via a flagship face-face event or to hold 

their own parties supported by virtual elements devel-

oped by the EPO team and housed on our website. 

Sites around the nation and the world shared the ex-

citement of that momentous event in space exploration 

by listening to mission team member presentations 

virtually as well as engaging in activities and games. 

People from venues such as planetaria, ERC’s, univer-

sities, and backyard barbeques participated from over 

110 locations around the world. 

After that success, we planned another party for 

Vesta’s departure, Hasta La Vesta, choosing to focus 

on a virtual event. Based on lessons learned from our 

previous experience with video conferencing, podcasts, 

and webinars, and the exemplar of Mars Curiosity’s 

landing, we chose to hold a Google + Hangout. Science 

and engineering team members from all over the world 

were able to contribute to a discussion about the mis-

sion from their own homes, in a session both informa-

tive and friendly. 

The Google+ Hangout was so successful that we 

explored using it to inspire and train citizen scientists 

with our project, Asteroid Mappers, Vesta Edition. We 

are developing ideas for exploiting this medium to pro-

vide formal and informal professional development, 

timely dissemination of information to the general pub-

lic, and community building around NASA and the 

Dawn Mission. 

We will present an overview of our experiences and 

discuss the details of planning, implementing and as-

sessing a Google+ Hangout, as well as how we are 

drawing the public into Dawn’s story and events 

through Twitter, Facebook, Google+ etc.  
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