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Introduction: “We did it!” cheered crowds world-
wide as  Apollo  11 crew members  toured their  home 
planet. WE put men on the moon. Not just Americans, 
but the world did it! First we were all glued to the TV 
and then we threw ticker tape parades. We gave them a 
hero’s welcome. 

Through the portal  of suborbital space tourism, we 
have the chance to rally enthusiasm worldwide for earth 
stewardship through empowerment: WE can do it! Giv-
en a chance to choose our new heroes, we will follow 
their epic journeys and welcome them home with huge 
crowds—as their grassroots sponsors. For the industry to 
prosper, we each need to feel that space tourists are My 
Astronauts, that we have a synergistic and personal rela-
tionship with our NextGen heroes.

Hero’s  Journey: What  suborbital  space  tourism 
needs now is not just a memorable logo or tag line, but a 
unifying and  compelling  story—a transcultural  mono-
myth, a One Story. Monomyths require heroes, accord-
ing to Joseph Campbell,  who “venture forth from the 
world  of  common  day  into  a  region  of  supernatural 
wonder: fabulous forces are there encountered and a de-
cisive victory is won: the hero(es) come back from this 
mysterious adventure with the power to bestow boons on 
(their) fellow man.” Sounds like a suborbital spaceflight 
to me, but the operative word is “common.”  

Elitism—Deterrent  to  Suborbital  Enthusiasm: 
“One of the discouraging messages that I get from kids 
is that they feel that the space effort is intangible. They 
feel that it is elitist and there’s no part in it for them,” 
according to Lonnie Schorer, author of  Kids to Space:  
A Space Traveler’s Guide.  

Initially space tourism looks like it will belong to the 
economically advantaged—as did airline travel in its ear-
ly  years.  But  would Henry  Ford’s  workers  have  suc-
ceeded in transforming  transportation with such vigor 
100 years ago if it had not been for the fact that those 
who worked on the line could also afford a Model T?

Recently  students  at  a  magnet  middle  school  for 
aerospace technology near  Washington DC watched a 
Virgin Galactic flight animation. They were spellbound. 
Their courses don’t cover the advances in commercial 
spaceflight. But the spell was broken when they heard 
the $200,000 price. However,  when asked to consider 
the possibility of going into space as a reward for com-
munity service, smiles returned to their faces and far-
away looks of adventure to their eyes.

Mission: Stewardship:   Some young students say 
the coolest thing about suborbital spaceflight is that it is 
a  “humongous  roller  coaster  ride”  that  goes  “super 

speedy  fast.”  The  most  important  aspect  of  space 
tourism,  however,  is  the  ability  to  view Earth  from 
space,  according to over 60 percent  of respondents to 
the Futron Space Tourism Market Study.  

Ah Ha Moment.  “A Chinese tale tells of some men 
sent to harm a young girl who, upon seeing her beauty, 
become her  protectors rather  than her  violators,”  says 
Astronaut Taylor Wang. “That’s how I felt seeing the 
earth  for the first time. I  could not help but love and 
cherish her.”

Similarly  a  10-year-old  African  student  imagined 
how she might feel. “I’d say it was amazing from up 
there, but I would think in my head…we can make it 
more beautiful if we take more care of it.”  

Sharing  the  Vision. While  one may be weightless 
peering through portals for only a few minutes in space, 
an ah ha! moment of inspiration takes just a fraction of a 
second. Multiply the number of flights by the number of 
passengers who are willing to take the risk to see the 
precious curvature of the Earth…..The ripple effect of 
possibilities has no bounds.

 Social  Experiment.  Only  about  500  astronaunts 
have been in space. With frequent flights, full  human 
payloads and a long term goal of including at least two 
persons from each nation, could space tourism facilitate 
environmental   consciousness to reach  a critical  mass 
faster? A social experiment of an unprecedented magni-
tude awaits.

 Social  Activism Needs  Humans: When I asked 
students whom they would want sitting next to them in a 
suborbital space flight, none of them mentioned a scien-
tific instrument.  

There is much to be learned from instruments that 
detect images invisible to the human eye, for example, 
but humans have the ability not just to see but to view 
Earth’s landscape:  its dimensions,  textures,  colors and 
materials. “The human brain understands scenes, places 
and events quickly and effortlessly, outperforming the 
most  advanced  artificial  vision  system,”  asserts  Dr. 
Aude Oliva,  Associate  Professor  of  Cognitive  Neuro-
science at MIT.  This is done in fractions of a second be-
cause the human brain has at least 250 million miles of 
wiring—long  enough  to  reach  from  the  earth  to  the 
moon!  And back to the heart.  What boons will be be-
stowed on mankind based on a shift in space tourists’ 
perceptions, their stories and resultant commitments?

 My  Astronaut—Drawing  From  The  Pool  of 
Heroes:  In order to create the possibility of a mono-
myth to arise from the global culture, I propose that a 
non-profit organization named My Astronaut be created. 
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It would be dedicated to an all nation, cross-disciplinary 
experience of space tourism for the purpose of Earth’s 
stewardship.

Now,  not  later.  Knowledge  without  compassion 
could wreak havoc in a solar system that is already hos-
tile to human life.  All the more reason My Astronaut is 
necessary to contribute to the solar system’s care. Even 
our children understand that there are still lessons to be 
learned before we migrate.  

Stepping  onto  the  Hero’s  Path:  My  Astronaut 
would be open to all candidates who take a stand to live 
a life of inspiration as Earth stewards before, during and 
after the flight. The synergy of popular  support could 
precipitate an unprecedented worldwide shift away from 
the dangers of global warming.

Telling  the  Story.  Candidates  would  include  the 
great communicators of  our culture—musicians,  visual 
artists, dancers, video game designers and filmmakers—
so that their stories and those of fellow astronauts could 
be told in multiple ways.

Physical  Challenges.  Extreme  sports  enthusiasts 
such as urban skateboarders and breakdancers would be 
encouraged as well  as those with careers in the most 
dangerous occupations such as fishermen, loggers, steel-
workers and waste management workers.

Global Understanding. Multinational groups of as-
tronaut candidates would be formed to support each oth-
er to promote international cooperation and teambuild-
ing as well as education and public outreach. 

Structure. My  Astronaut  would  be  a  voting  and 
fundraising system built both on social networking via 
the internet and personal contact.

Modeled on Obama’s successful fundraising strate-
gies, My Astronaut would be developed simultaneously 
in countries with easy access to the internet as well as 
geographic and economic areas without it. It would by-
pass the well-worn circuit of traditional big donors and 
lottery sytems  The selection process would be placed in 
the hands of voters inspired by the environmentally and 
socially responsible lives of the astronaut candidates.

Efforts of team leaders in remote areas would be fa-
cilitated by  donations  of  proper  equipment  to  ensure 
communication with and connection to the global effort. 
Twitter,  podcasts and You-Tube clips would keep the 
synergy alive.  

 Donations would be limited to small amounts over 
time. Donors would be encouraged to fund more than 
one astronaut candidate.

Preparing  the  Hero’s  Way: When asked whom 
they would like to be accompanied by into space, mid-
dle school students’ answers included doctors, lawyers, 
physical  trainers,  and  “a  really  good insurance  guy.” 
Perhaps answers were based on a combination of fear of 
the risk involved as well  as living inside the Beltway, 

but they also underscored the fact that many diverse pro-
fessions are necessary to support this developing indus-
try. 

Space Education is “Higher”  Education. Every 9 
seconds in the United States, another high school student 
drops out. A large percentage of the world’s population 
need to believe in space tourism to inspire a sufficient 
number of people to staff it and its ancillary services—
whether or not they personally want to leave Earth’s at-
mosphere.  Students in middle school  need encourage-
ment now to finish high school and to choose higher ed-
ucation if only to support the 15,000 projected tourists in 
2020.

  According to Schorer, “It’s hard for regular teach-
ers  who are  overloaded with required curriculum…to 
convey to children the information they would need to 
know to be able to choose one of these trades, profes-
sions,  or  careers….We need International  Space High 
and Middle Schools.” Perhaps the ISU in France could 
be a model.

Other than School. My Astronaut would collaborate 
extensively  with  existing  community  organizations 
which offer programs ranging from curriculum supple-
ment to encouraging teenage entrepreneurs. We would 
actively make connections between space tourism and a 
myriad number of professions: hospitality, business ad-
ministration,  urban  planning,  and  communications  as 
well as the sciences.  

Mentoring the Dream. In centuries past apprentices 
spent  years  under  the  tutelage  of  master  craftsmen. 
Those who are actively engaged in suborbital  tourism 
and research must now step up to the plate as long term 
mentors to  K-12 as well as college students.

A Hero’s  Welcome Home: Before  the first  My 
Astronaut ship launches, spaceports will need to prepare 
for  the  thousands of  supporters  who will  see Earth’s 
stewards off and hail their  heroes home.
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